
2 0 2 4  P O S T  E V E N T  R E P O R T
Compiled by: Fran Macdonald |  LSC Events Officer



In 2024, Light Up Leeton celebrated its 29th year, continuing its tradition as a 
cherished community event. This year’s concert featured 25 talented acts, drawing 
approximately 2,250 attendees and bringing together both long-standing participants 
and fresh faces.

Roving entertainment and face painting added to the carnival atmosphere, whilst a 
familiar advertising campaign—including radio and television—helped broaden the 
event’s reach, generate positive feedback from patrons and stallholders, and enhance 
sponsor recognition. Exciting new sponsorships and partnerships have also opened 
doors for Light Up Leeton to expand its festive offerings in the future.

While attendance was lower than in previous years, this may be attributed to the 
packed schedule of events leading into the festive season. Traditionally held on  
the first Sunday of December, this year’s event was moved to the following weekend 
to avoid clashing with the NSW Schools Spectacular, ensuring that performers, 
volunteers, and patrons could fully participate—critical to the event’s success and  
the fundraising efforts of community stallholders.

Sunday 8 December 2024
4pm – 8.30pm
Mountford Park, Leeton

ABOUT
LIGHT UP LEETON



Community

food & market
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Train

Rotary 
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Carnival
Mountford Park

Sunday 8 December
from 4pm to 9pm

Supporting the community in the spirit of the season

Register your lights @ www.lightupleeton.org



16 not-for-profit & community stallholders  
12 food & beverage providers

2 local community amusement providers

25 concert acts performed by local schools,  
dance studios, musicians, entertainers  

and community groups
(plus a visit by a VIP guest and his wife)

approximately 2250 patrons in attendance1

a potential $34,434 value-added to the local economy2

1 data collected by nCounters installed at Mountford Park. 
2 i.d. Economic Profile Event Impact Assessment calculation based on average spend of estimated visitor attendance 

 QUICK STATS

16 local business sponsors
whose involvement in the event was followed by 2500  

and seen by over 16,200 Facebook users.

Facebook was the medium the public identified as their primary source  
of information and engagement, noting that it is a well known  

and anticipated event on the annual community calendar.



Event promotion 
in The Irrigator 

included editorial 
in the lead up to the 

event accompanied by a 
countdown and general 
advertising campaign

EVENT PROMOTION



The 2024 Light Up Leeton 
event was promoted 
with a short run radio 

and television 
advertising campaign, 
hitting the air waves 
in the three weeks 

leading up to 
December 8.

The majority of targeted 
content was put out 

via social media
(a total of 44 posts) 
which reached over 

16,000 Facebook users.

A post-event survey was 
promoted via Facebook 

but received minimal 
response.

(Only 9 survey responses received 
from a social media post 

that was seen by 875 
& had 10 engagements.)

EVENT PROMOTION



 #LightUpLeeton
Facebook
Post reach  16,209
Total views (Oct - Dec) 101,851

Highest individual post reach 2,077

Total content interactions 916

Highest reactions on a post 67

Highest comments on a post 8

Page followers 2,504

SOCIAL MEDIA STATISTICS



Post event 
coverage 

in The Irrigator



Post event coverage 
in The Irrigator
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Sunday 8 December
Mountford Park

1 Lamb kebabs  
Leeton Rugby League Football Club

2 Chicken & gravy rolls
Year 12 2025 @ St Francis

3 Snow cones
Gralee P&C

4 Fairy floss, popcorn & lollies
Yanco P&C

5 Ham Carnival
Rotary Club of Leeton

6 Face Painting
with Meg’s Face Painting

7 Lucky dips & jewellery 
Leeton JumpStart Fund

8 Glow sticks & lucky number
223 Army Cadet Unit Leeton

9 Coffee, slices & sandwiches
Leeton Rainbow Pride Collective

10 Register your lights & raffle 
Light Up Leeton Committee

11 Steak sandwiches & Hamburgers 
Yanco Wamoon Hawks

12 Fijian BBQ 
River of Life ANCF Leeton 

13 Fresh fruit salad & ice cream
St Peter’s Anglican Church

14 First Aid
Leeton VRA Rescue Squad

15 Register your lights & raffle 
Light Up Leeton Committee

16 Lions Train
Lions Club of Leeton

17 BBQ
Salvation Army

18 Pulled Pork Nachoes  
Leeton Little Athletics

19 Stuffed potatoes & hot dogs
LHS P&C

20 Hot chips
Rotary Club of Leeton Central



REVENUE

EXPENDITURE

BUDGET BREAKDOWN

SPONSORSHIP

ENTERTAINMENT
Roving & children’s entertainment $3,335.00

INFRASTRUCTURE
AV Production $3,000.00
Consumables $330.55
Waste management (in-kind) $300.00
Electrical managment and installation (in-kind) $466.00
Lighting display installation (in-kind) $5,000.00

PERSONNEL 
First Aid support $500.00

ADVERTISING & MARKETING (Posters, Radio, Newspaper) $5,479.75
PHOTOGRAPHY & VIDEOGRAPHY $500.00

PRIZES for Lights Competition $1,500.00

$20,411.30
PROFIT/LOSS $1,439.00

COUNCIL CASH SPONSORSHIP $5,000.00

BUSINESS CASH SPONSORSHIP $7,600.00

IN-KIND SPONSORSHIP $8,650.30

STALLHOLDER FEES $600.00

$21,850.30



A fantastic family fun event. Long standing tradition!

The atmosphere and the ease of everything,  
    a very relaxed night,  
   also a great variety of goods to purchase.

Lots of community inclusion

Love that it’s not-for-profit/community

Relaxed and fun atmosphere

FEEDBACK

"

"

SUSTAIN - FIX - IMPROVE

What was the best thing about the event?
Some comments from the 9 respondents who completed the after-event survey  



Loved seeing the kids having fun, up and dancing following Barbie on 
stage performance, be great to see more of that. 
Christmas or general music to be playing between 4pm and 6pm to 
create some atmosphere...

Would love it to be on a Saturday. I call it the Light up Leeton hangover 
that seems to last the whole week. The kids are up so late and then 
have to go to school the next morning. They are so tired and at this 
time of year it seems to take its toll.

A shout out to not only 2 businesses that opened - there was others up 
town open and could have put all on the social post.

Performances aren’t all Christmas!  
It’s great to see some performances but it’s a Christmas concert...
"

What elements of the event could be improved?

FEEDBACK
SUSTAIN - FIX - IMPROVE

"

Some comments from the 9 respondents who completed the after-event survey  



We have family who travel here for it and have now made it an annual 
tradition. They don’t have community events like this at home!

I found it really disrespectful the way some children were throwing and 
kicking around the stage decorations. Parents didn’t do anything. 
I do love watch the younger children’s excitement as they have a little 
dance on the stage at intermission.

Bring the buses back

Well done to the committee, fantastic event once again

"
Any other feedback or comments?

FEEDBACK
SUSTAIN - FIX - IMPROVE

"

Some comments from the 9 respondents who completed the after-event survey  
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